100, 125, 130

Three Anniversaries with three different strategies and audiences
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* Who is the target?

* This is the single most important
question you will face

* The adjacent chart gives one
approach

EMPLOYEES

Help a new generation of leaders connect more personally to the
unique character & culture of Coca-Cola in order to create the
extra passion needed to fuel our 2020 Vision business growth

BOTTLERS
Engage new leaders and reenergize long-standing partnerships by
reinfarcing our role together to create legacies for the future

INVESTORS
Inspire further confidence in the Company's ability to achieve the
2020 Vision

MEDIA

Reinforce the steady flow of positive press engaging key
influencers about the Company's continued progress and
momentum

INFLUENCERS AND OPINION LEADERS

Continue the process of engagement and highlight the
Company’s leadership in global initiatives, refreshing our license
to operate

CUSTOMERS & SUPPLIERS
Reinforce how vibrant the Coca-Cola has remained over 125 Years
and what a critical driver the brand is for their business

CONSUMERS
Support integrated marketing campaigns for the Coca-Cola
including teens, festive ¢ sions, and summer




125" ANNIVERSARY—PROGRAM SUMMARY

We created the world’s biggest “thank you” to celebrate the people, places and partners who
have made us what we are today—with a globally coordinated and locally activated program,

WE STARTED

INSPIRE EMPLOYEES

+ To take the bold actions neaded to meet our aggressive 2020
Wision goals by highlighting our core values

+ Ta becoame brand ambassadors and encouwrage the next
generation of Coca-Cola loadars

CREATE ICONIC MOMENTS

+ Woave momants of approciation into existing external svents

+ Create iconic leadership moments in our flagship market and
than in each region of the warld supporting CTG v3.0

CELEBRATE BRAND COCA-COLA
+ Demansirate that Coca-Cola has had, and will continue to
have, Courage, conviction and credentials that allow us o

shape an even Detler fulurne

+ Reinforce the steady flow of positive prass, engaging kiy
influgncers about the Company's continued progress and

momeniym

GRESSIVE TARGE

1986 Centennial
18 montha of planning

12,000 Invited Guests
{botthers, customers, VIPs)

10,000 Employees and
Absmic

I Days—Atlanta

Local Celebrations Worldwide

BUDGET:

$25+

2071 125" Anniversary
7 monthe of planning

ZX Imvited Guests
{influencers, opinion leaders

Ivastars, customars, VIiPs)

700,000 Bottlors, Employoos
and Alymni

300 Days—Atlanta + Each
Regian

Local Celebrations Worldwide

206 Countrias

® CONCERT AND FAMILY FESTIVAL
+ Ower 15,000 associates and their families
ealebirated the 125™ anniversary on May 7 with
miusic and refreshments.
+ dmarican Idol host and Atlanta native Ryan

Seacrast emcead a concert al Centennial
Qlympic Park featuring performances from
HHAAN, Nataiha Bedingfield, Ke-Yeo, One Neght
Only and Kelly Clarkson.

2s years
i
I

‘

@ CUSTOMER APPRECIATION CARD

+ Noarly I00 associates ware photographad in
the shape numbers 1, 2 and 5, plus the Coca-
Cola contour bottle. The images werd used in a
“Thank You" card for cur customers. Associates
handad thase cards out during our “12 Day: of
Thanks,” kicking off at the Annual Shareowners
Meeting on April 27 and concluding on
Foundér's Day, May 8

@ EMPLOYEE COMMUNICATIONS
@ + 30 articles on mykO
= 100k Heritage Booklets distributed

@ LOCAL ACTIVATIONS
* 1,800 yiérd downloaded 10,142 ipeclal 125
anniversary program files from Design Macning:
in 119 markets
+ Ebanazer Church --TBD
+ Plgdmont Park -- TBD

@ BUILDING ILLUMINATION

@ + The 26-story Cobie Dulkiing was canvassed
in white sheeting creating a8 210,000-s5q.-Mt
projection surface on all four sides, making it the
world's largest single-building illumination.

& The Eght show included images of the contour
botthe and advertising imagos from the past 125
YORE

+ Comsurmers who uploaded their Coca-Cola photos
to tha Coca-Cola Facebook page had their
pictures ncluded

& INTERNATIONAL MEDIA

Three=day event hosting 120 internationsl madia

+ The largest single conlingent of global madia our
Compary has ever hosted was treated to a lunch
al thae Varsty, the wed's largest tingle-fountan
Coca-Cola customer.

+ Dwer 350 domaestic and intemational brosdcast
sagmants reaching naarly 26 millicn viewsrs

* Moo than 7,000 blags, Tweets and other anling
outhets reporTng on 1258h events

+ More than 40 print stories

Image goes here Image goas here

@ STATUE OF LIBERTY
+ Largest party ever on Liberty lsland
= §1 milion donated o support The Status of
Liberty-Ellis Island Foundation's Peopling
of America® Contor, that will spotiight the
irmmigration axpenence in America

© ‘CENTERS OF HOPE' INITIATIVE DOMATION
# §1 malion donated at the annual State of the
City breakfast. The Funds will support tutoring
character-building and physical fitness activities
fior approcimately 1,000 ares youlh

@ DIGITAL AND SOCIAL MEDIA

® i pran: 133 millisn Impressions

sharing happiness

125 years of

CONSUMERS AND CUSTOMERS

twitter

+ 540k expressions {media clicks, commaents,
Bkas, ro-twoots)

+ % highest click-through rate for a Twitter-
prpmo’rpd trgnd behind the Royal Wedding
+ Ower 10 countries visited the Coca-Cola 125
experience on Coca-Colacom, YouTube o

Facebook. 34% of traffic fTrom outside US

PAID SEARCH AD CAMPAIGN

+ Actunl: 500 million improssions
+ BI85k in bonus media valus

Image goes here Image poet here

@ CUSTOMER ACTIVATIONS

+ Activation of 125 by global customer teams,
including: McDonakd's, Walmart, Carrefour, 7-11

+ Each growup had 125 customer plans. Most
customaer teams had a 125 plan

+ Customer plans included elements of either
of both customer appréciation events and
shopper/food servios markeling programs.

+ Customer gifts {including the 125" Anniversary
book, bookiets, botthe sets, Penloy paintings) wom
given o cusiomers by senicr managomaens and
customar acocount teams

+ 700,000 customer *Thank You's” from Coca-Cola
system employess with special 125™ notecard

CORE MESSAGING PLATFORMS:
. Tell the Coca-Cola Growth Story
@ Celobrate Our Brands

@ Champion Sustainability

LAY X, 200




* All of the activities had to be

grounded on our overall business
objectives as the message house

shows

DECEMBER

VIS-IC!N

|
a Thanking the people, places, and partners that have made us who we are today.

INTERMAL

For 125 years, Coca-Cola has refreshed the world—fueled by the imagnation,
passion, and courage of our pec ple. Your innovative thinking. bolkd actions, and
ove for the brand drive our 2020 vision and fuel our continued commitmant

to shape an even better future. As we mark this milestone in our history, we
celabrate you—and everything you do to make Coca-Cola possibla

EXTERMAL

For 125 years, Coca-Cola has refreshed the world, Now as we mark this
mibastong in our history, we're celebrating you. Your love for Coca-Cola makes
everything we do possible, and allows us to continue our commitrmeant to
shaping an aven Detter future

CHAMPION
sustainability

5 of the
possi bl ed brand
srrengther c&labrates

accomphshing in the t nine will erigksh ¢ y Special

yiears what we did in tha first 125, environmenta

COMmmunity people &

e sV



Coca-Cola

125 Anniversary Wordmark
Design Standards

125 Zz years since &




125" ANNIVERSARY—PROGRAM SUMMARY

We exceeded expectations, inspiring action that spanned geographies and workstreams. The
program scaled with a breadth and depth that affected the entirety of The Coca-Cola System.

CANADA

A "happiness mondtorn,” an anling
study of what makes Canadisns
hADEY, WAl SCRdusted—InEheting
hockey and Coca-Cola.

UNITED STATES

Employeas gathared for Famiy

Fait In Atlanta and marveled ad the
Coka busding wa Trandfarmad ima
tha world largest single building
dilurination. in NYC, distinguiined
puests gathered for the 125 party, the
largest avar Mokl on Litarty iland,

GREAT BRITAIN

125k Coca-Cola samples were handed
ot by emplopeos. A torasning of tha
125 camesrt wat hald, 3nd the Lardsn
Cesign Musaum exhibded Coka
higtary.

BELGIUM

A botthe cap program, redeemable ot
& orling Boutious, inclded Lrigs Lo
@ bgkRling in Andwerp, 8 rni
fradge, and o retro record player,

FRANCE

125 space showcased wrtape ad
campaigns, reaching 1 millions, with
an intaractive thop, vintage botties
and & paity lott

SPAIN

A 135-spcond TV spoi kghlighted
Cokes history, wihils & masic sxparisncs
bt womirg musiclns 1o pesfonm
Ui covery PigARRE jiregiis

ITALY

A market impeact toam included 2,000
SEElEEE whie Viensd cullomen

10 destribute anrwversary-themad
materials

THE NETHERLANDS
Ewferaive in-stors displiys shiowed
advartizing from the 40 and S0,
Folrs SAtkspng A SORAIMer
sampling evant culminated inan
ENING SIS

GERMANY

D enling loyalty crogrem launched
edbed MeinCokeBorus, whils thousands
el ergloyees handed out 1.5 milon
Eamiplas on Hapey Coks Day,

AUSTRIA

A spacial conema scresning brought
50+ guests to Cinaplex, a major
cusitrmar, and fastured sn loonic
Anty Warhol griginal

SLOVENIA

5000 sampies wers handed out
Wi @mpEoryiel thanked conumen.
gernerng natlons press

HUNGARY

Prime: tims TV spots sired on the
miost-watchad network. A Family day
wiad hedd with Samat snd i AMSIeE,
and a spocial maenu for Parfiamant

s TIMELINE

All of those sctivations wene planmsed and axecutod in e 1han § year

4 I. i

' t
SIPTEMBER OCTOBER

125 years of

MIDDLE EAST

Ansoclibes wess thrown with a
SIS Dty and thanksd s the “ths
witrad Irgeadiant® thal makes TCCC
suscregslul, Tolowsd by & treasure hund

INDIA

Peslormances by prominent singers
entortaired emgloyeos, and limited -
sdition cama were shared with
atzociatns and key stakehoiders.

HOVEMBER DECEMBER JANUARY

sharing happiness

CHINA

A by SLALIGN Makaovr, with &

B Quninsd™ phowwcased the evohlion
of Coca-Cola over 125 years.

KOREA
Twittercoverage pramated 125 evems
and facts, and a hertage exhibition

TAIWAN

A sooial meda 1ol out included o
125" Whane apa and Facabook ad,
B PIpUlET Sl gNeT DllE wade
launched

PHILIPFINES

AR apparel partnerihip fealuned 125"
Eeshiels desgred by BENCH, a keading
e ciat hing Brand

THAILAND

The Bangkok summer festival featured
8 125" sarrer aahibis with S0k
attendees par day and a story contesi
for employoes 1o win prizes
AUSTRALIA

A " Coks Undeashad™ rewands sile and
& “Beevome Lhe Real Thing™ Facebook
apphation allowed fans Lo make
themasives & part of Coke b

FEBRUARY
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Celebrating contour

ACCESSIBLE PREMIUM
CONTOUR CONTOUR

GROWING CONTOUR EXPERIENCES
THROUGH OCCASIONS, LED BY On The Go

CELEBRATING CONTOUR IMC

SOCIAL LEGACY

25 June 2024 Classified - Highly Restricted 11

Allmarkets
Select markets



orm
of flattery, but it is undoubtedly the

costliest form of business competition.”

* The Cola Call, 1985
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“ACake isa Coke:
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Coke follows thirst everywhere




VIDEO 1 — FINALEDIT 10 06 14




== CONTINUOUS QUALITY

6-0Z SIZE

i " _!

pET  Pure-

n you may be
sure of it

IS QUALITY YOU TRUST
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3. PACKAGING / SHOPPER

COLLECTABLE | ALU BOTTLES
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‘KISSED’ ICONIC OOH
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‘KISSED’ ICONIC OOH
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4. PR/ LICENSING

Global Launch:
26™ FEB

—Coca-Cola Art Bottle Exhibit

—Attended by key stakeholders,
Influencers and media

—Global hospitality program for
Media

—Sustain coverage and
conversations throughout the

year

—Ambassador program as an
employee incentive program







i Like Page men nlgh Museum of Art, Atlanta

ﬁ Steve Pnnlav l BVD _
Our contribution (o the celebrations of the 100th anniversary of the Coca-
Steve painting at today's Coke Bottle 100 Global Media launch. Stay tuned Cola contour bottle! A true icon! The exhibiton opens on Febniary 28 at *The Coca-Cola Botile: An American lcon at 100" is on view! S
for more photos... #Coke fpenley High Museum of Ant, Allanta #cokebotile100 #coke #mashupcoke i ; i g
photographs, Pop Art, and designs, all inspired by the famous botile.

hittpeifvd sevcoca-colal
http:/fbit.ly/CokeBottle 100

i
%‘ln*“

[ heatn

BT ) B T e o b i e o el bt T

BVD — Coca-Cola

Qur i, The Coca-Cola Company in Atants, colabratss 100 years Bnnsarsarny of
el condter Bola. Our Fiuda o the centdnnial Botilas i llad with 100 valuas wi
associae wah e brars Mo 10 coma Ergoy!

T T Coca-Cola Bottle Exhibit Opens at High Museum of Art
n : 2 2 3 To celebrate the 100th birthday of the iconic Coke bottle, Coca-Cola is cooperating
with the High Museurn of Art in Atlanta 1o display 100 items in an

T

; ; e . i Happy 100th birthday, Coca-Cola bottlel
ke - Comment - Share - 12348 16 &~ 2 2015 marks the 100th year of our iconic contour botlle, Hore's how we're

calabrating:
Tha Coce-Cals Comparny Like - Comment - Share - £ 57 (01 8212
Faebruary 28 at 12:53pm
b, HMM.W @q v Bewerage Associabion i Lk Page
130 artists. 3 colors. 1 iconic bottle. Learn more: http://CokeURL.comfwgniz : S . 5
" Tree classar Coke Boite turms 500 Wes year” Ard arSsts 8w P workd
Fookeboiie 100 cosatrat B deagn con FHp e hiapeis Frokabomis! (9

#mashupcoke

Kiss the Past Hello: Coca-Cola Invites Designers o
Recreate Art Siarring lis leonkc Hottle

Gt Gt Dasgrn vt Crmtiors MRt e Ond 13 Tt Bt sty
0 Doca-Coks b B whist they imss bk wit

Coke Bottle 100 Design Mashup

A collection of artists and designers from around the
world came together to celebrate the first hundred
yaars of thae Coca-Cola Contour bottle.

100 Years Young: Global Campaign Celebrates Coke
Bottle Centennial

Coca-Cola s celebrating ™ cantennial ol s proprictary package in 2018 with a
yoar-iong campagn

Coca-Cola is launching a retro ad campaign starring
Marilyn Monroe and Elvis Presley
TR g SagEnneng o B FRAT- g CRTRaGn - s = i !

Page 34 - Coca-Cola Bottle 100: Coverage Report S —

Like - Commant - Share - &% 277 [ 4 &% 44



100 YEARS OF THE COCA-COLA BOTTLE

S m——

THE COCA-COLA BOTTLE ART TOUR:
INSPIRING POP CULTURE FOR 100 YEARS

Tier 2 PR Toolkit




OBJECTIVES

1. Generate positive, branded media coverage that inspires conversation and builds brand-love for Coca-Cola

2. Honor and celebrate the legacy of the Coca-Cola contour bottle and it's role in popular culture., leveraging the news
hook of the centennial anniversary

STRATEGY

Markets should create a PR activation plan that includes a tiered PR approach with three (3)
stages of media outreach:

1. Pre-launch outreach
2. OQutreach during the exhibition
3. Post-exhibition outreach

f ﬁ// FOR INTERMAL USE ONLY
/A

26



TOUR A: TOUR ROUTE

Colombia (Medellin)

April 24th- May 7th

Brazil (TBD)

May 29th- June 12th

Mexico (Mexico City)

July 2nd- July 11t

Mexico (Monterrey)

July 14th- Jyly 23rd

U.S. (Los Angeles)

August 10th- August 23

U.S. (Miami, NYC, or Chicago; TBD)

August 27th- September 11th

Argentina (TBD)

October 19th- November 1¢t

Dominican Republic (Santo Domingo)

November 23rd- December 6th

ﬂ/‘/ FOR INTERNAL USE ONLY
/7,
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TOUR B: TOUR ROUTE

South Africa (Cape Town)

February 23rd- March 3

South Africa (Johannesburg)

March 7th- 15th

Italy (Milan)

May 4th- 23rd

Japan (Tokyo)

July 20th- August 2nd

China (Shanghai)

August 31st-September 13t

Philippines (Manila)

September 28th- October 11t

Thailand (Bangkok)

October 26th- November 8th

Australia (Sydney)

November 23rd- December 6t

Israel (TBC)

ﬂ/‘/ FOR INTERNAL USE ONLY
/7,

XXX - XXX (TBC, between Italy & Japan)

28



KATE BRINKWORTH: TOUR A

A journeywoman in the art world, Kate Brinkworth’s work has been shown in dedicated exhibitions at galleries across
New York, London, Paris, Stockholm, California and more. Her art has been featured at mukiple auctions at Christie's,

Phillips de Pury, and Southeby's.

As an artist, Kate is fascinated by imagery that conveys a strong narrative. Her early work in film and photography
transformed into a passion for turning light into paint. She uses intense saturation levels and photorealism to give her

pieces a voice.

f ﬂ/’/ FOR INTERNAL USE ONLY 29
/7,



VIDEO 2 — COCA-COLA 100

LAUNCH WEB VIDEO V2
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o www.coca-colacompany.com/stories/cheers-to-130-years-coca-cola-marks-milestone-with-1-8-thank-you-gift-to-downtown-atlanta Q 5.

@gﬂ Journev‘ Country * Investars | The Coca-Cola Company
FRONT PAGE VIDEOS SUSTAINABILITY ©  INNOVATION I HISTORY UNBOTTLED

S5by20 « #cokeslyle « Water Replenishment « Product Facts « EKOCENTER e Giving Back < Food & Recipes « 2015 Year in Review

Giving Back

Cheers to 130 Years: Coca-Cola Marks Milestone With $1.8 Million Thank-You

Gift to Downtown Atlanta
By: Journey Staff | May 16, 2016

Jamal Booker and 43 othors like this 5 B ® X\ B

RELATED STORIES

SHEFFIELD HALE
Atlanta Goes Better With Coke




C www.coca-colacompany.com/history Qs

@ﬂjgurnev* Country ¥ Investors | The Coca-Cola Company

FRONT PAGE VIDEOS SUSTAINABILITY INNOVATION HISTORY

S5by20 e #cokestyle « Water Replenishment « Product Facts « EKOCENTER « Giving Back « Food & Recipes « 2015 Year in Review

F ""‘ - [

Coca-Cola Conversalions

T ]

| ~—h Going Once, Going
Twice...
Behind the bidding at a Coca-Cola

memorabilia auction

EMEERTEN Doc Pemberton Invented
Coca-Cola 130 Years Ago

On Tuesday, he visited Coke HQ and
tweeted about what he saw

Celebrating 130 Years
With a Gift to...

$1.8 million grant will help improve
Atlanta's Olympic Centennial Park

&
8 a

Ly WL
Who Was Dr. Joseph Jacobs?

Coca-Cola's
Headquarters in Atlanta...

Explore the 9 buildings Coca-Cola
has called home over the last 130..

Archive Picks

Meet the

innovation that




VIDEO 3 — COCA-COLA 130™ SIZZLE

5 17 2016 EDIT 2




185mm Boz. CONTOUR GLASS
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with Love

CELEBRATING
130 YEARS
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HOREZONTAL SCALE FACTORS
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CELEBRATING 130 YEARS

OF COCA-COLA

What one thare of KO
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GLASS COCA-COLA
CONTOUR BOTTLES
SOLD WORLDWIDE

BRANDS IN OUR

2 BILLION-DOLLAR
e N/ GLOBAL PORTFOLIO

& Gl 130
# freestyle mummumen

wariptHs availabhy on

$57.3 ver

Price of Andy Warhal's
Coca-Cola (3) sold st
apction in 2005

il

=

24 Hiltign

retad outiets globally

Coca-Cola Freestyle

209 COMMUNITY
WATER
PROJECTS IN

61 COUNTRIES

$84.5....

DOMATED BY THE
COCA-COLA FOUNDATION
TO COMMUNITIES IN 2015

1,100

TOTAL NUMBER OF
LOW AND NO CALORIE
PRODUCTS AVAILABLE

WAL SR SOOI O

ai -

TASTE THE FEELING

4 ? major advertising slogans Coca-Cola has
introedisciied throusgh the years [*Tasts the
Foeling™ i #4T)



100, 125, 130

Three Anniversaries with three different strategies and audiences



